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“Adam is a master at presenting the facts, sharing his 
insights and leaving the door open for contemplation.” 

– Strategic Consultant, Humana Inc. 

Drug Channels is the leading resource for more than 
21,000 professionals in the pharmaceutical industry 

Since 2006, Drug Channels has been helping our thousands of readers 
make sense of pharmaceutical economics and the drug distribution 
system. We deliver timely analysis and provocative, highly regarded 
opinions on the dynamic healthcare system.  
 
Drug Channels is the leading source for insight on: 
 Pharmacy economics and prescription profits 
 Pharmaceutical reimbursement 
 Business strategies of key market participants 
 Industry evolution and trends 
 The fast-growing specialty drug market 
 Healthcare reform and policy 
 Legal aspects of the pharmaceutical supply chain 

Drug Channels was created and is written by Adam J. Fein, Ph.D., president of Pembroke Consulting, Inc., and CEO of Drug 
Channels Institute. Dr. Fein is one of the country’s foremost experts on pharmaceutical economics and the drug 
distribution system. Dr. Fein excels at unlocking and explaining complex business and economic issues with humor and an 
accessible, straightforward style, making Drug Channels a popular and authoritative destination for both industry insiders 
and outsiders. 
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“Drug Channels is one of my must-follow resources for  
knowledgeable insight into events that are shaping the 

future of our industry.” –VP Pharma Strategies and 
Account Management, Express Scripts 

Reach Top Decision-Makers Across the Industry 
Drug Channels attracts a large, unique, diverse audience throughout the pharmaceutical and healthcare industries. 
Our readers’ backgrounds reflect the many diverse topics that Drug Channels reports and analyzes. 
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Pharmaceutical Manufacturer

Retail, Mail, or Specialty Pharmacy

Pharmaceutical Wholesaler or Distributor

Pharmacy Benefit Manager, Health Plan,
Insurer, or Plan Sponsor

Consulting, Legal, and Other Services

Hospital, Physician Practice, or Other
Healthcare Provider

Investment and financial services

Information Technology

Other*

Subscriber Job Titles Include: 
 CEO 
 COO 
 President 
 Executive Vice President 
 Senior Vice President – Global Generics 
 Vice President 
 Vice President of Clinical Services 
 Pharmacy Strategy Director 
 Global Director 
 Senior Director – National Accounts 
 Director of Market Intelligence 
 Director of Pharmacy Services 
 Director of National Accounts 
 Director of Retail Stores 
 Senior Healthcare Analyst 

Our Subscribers’ Primary Industries, February 2018 
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* “Other” includes: GPO, PSAO, Buying Group, or Other Association; Academic or Educational Institution; Industry Association; 

Media. Figures exclude subscribers with unknown or undisclosed industry affiliations. 
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"When Drug Channels shows up in my cluttered inbox, I 

make sure to click 'read more' and prepare to get 
informed!“– Director, PBM National Accounts 

Genentech 

More Pharmaceutical Industry Leaders  
Turn to Drug Channels for Insight and Analysis Every Year 

Drug Channels and Dr. Fein have 
been cited in: 
 The Wall Street Journal 
 The New York Times 
 The Washington Post 
 Los Angeles Times 
 Chicago Tribune 
National Public Radio 
 Forbes 
 Fortune 
 Bloomberg Business Week 
 Kaiser Health News 
 Pharmaceutical Executive 
Drug Benefit News 
Drug Store News 
 Academic research papers 
 And many more! 
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* Traffic by Statcounter.com for www.DrugChannels.net.   

Drug Channels Website Traffic* 

2017 Average Monthly Page Views: 70,715 
2017 Average Monthly Unique Visits: 48,659 
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“Great informative and timely information with a wit 
and humor that reminds us that serious issues all need 

to be tempered with a sense of levity.”  
– Director, Clinical Strategic Initiatives, Walgreens 

Drug Channels Subscribers Are Highly Engaged 
Your message will reach an audience that regularly opens, clicks, forwards and shares Drug Channels content. We 
reach an engaged, loyal and growing audience of more than 21,000 readers across email, RSS and social media 
platforms. Drugs Channels has an engagement rate of more than twice that of the average media platform. 

1. Growth rate  from January to January 
2.  All figures  as of February 24, 2018 

More than 21,000+ industry leaders connect with Drug 
Channels on diverse platforms:2 

 

Email sent 2-3x per week to 16,000+ opt-in subscribers 
 
 
@DrugChannels is updated daily with curated news and 

shared with nearly 5,200+ Twitter followers 
 

All posts are shared with Dr. Fein’s 4,000+ LinkedIn 
followers 

Annual Year-over-Year Growth in Email Subscribers1 

 

Consistent double-digit annual growth in email subscribers! 
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Banner Advertising  

Banner ads allow our sponsors to promote 
a specific campaign, event or publication.  

 

Banner ads appear on every Drug 
Channels page and cannot be blocked by a 
browser add-in. These ads can point to any 
link the sponsor chooses.  

Please contact the publisher for information on 
advertising 

Rates 

“Drug Channels is my best source of current, up-to-date  
information about current events affecting pharmacies,  

wholesalers and PBMs.” – Professor of 
Pharmacoeconomics and Health Outcomes, School of 

Pharmacy, Virginia Commonwealth University 
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Sponsored Event Posts 
Our website serves as a platform to 
share your message with an elite group 
of targeted readers.  

 

Use Sponsored Event Posts to announce 
upcoming industry events and 
conferences. Your post will be included 
in an email to Drug Channels’ engaged 
and growing audience. These posts 
must be 400 words or fewer. 

“We have worked with Drug Channels on a variety of 
events for many years. We have always seen great 

traffic and traction from our partnership. Drug 
Channels never fails to deliver!” – Associate Marketing 

Manager, Institute for International Research 
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Please contact the publisher for information on 
advertising. 

Rates 

Drug Channels’ average Unique Open Rate for 
Sponsored Event Post emails in 2017 = 29.2%  
(almost double the industry average*) 

* Unique Open Rate is the percentage of subscribers who opened an email. It does not include duplicate opens from the same subscriber.  
Average Publishing industry unique open rate = 14.9% (Source: Constant Contact, December 2017) 
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“I am beyond pleased with our sponsored guest post on 
Drug Channels! Our post on Drug Channels led to 

multiple meetings with prospective customers and 
investors. It was a pleasure working with you.”  

– CEO, SamplifyRx 

Sponsored Guest Posts 
Sponsored Guest Posts are bylined articles 
that allow sponsors to deliver a thought 
leadership message directly to Drug 
Channels readers.  

 

These posts are especially valuable for 
launching new products and services 
because you communicate unfiltered 
messages to our community. These posts 
must be 800 words or fewer. 
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Drug Channels’ average Unique Open Rate for 
Sponsored Guest Post emails in 2017 = 33.4%  
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